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NEWS from Canadean 

 

BEER:  

PREMIUM’S PERFORMANCE IS ANYTHING BUT MAINSTREAM 

 

The dynamic growth of the Premium and Superpremium sectors has been one of the global 

Beer market’s key recent developments.   

According to a brand new special report from leading beverage industry analysts 

Canadean, over the last five years, sales of Premium and Superpremium Beer have grown 

by an average of 8% per annum and at twice the rate of Discount and Mainstream 

alternatives. 
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Driven by consumers and producers alike, this success can be attributed to a 

number of factors. Consumer tastes are changing and, armed with increasing disposable 

incomes, many consumers have ‘upgraded’ to the more expensive brands. There has also 

been a cultural shift away from the traditional ‘session’ drinking. Instead, there is a 

growing tendency for consumers to drink lower quantities of stronger Beer. 

Meanwhile, attracted by the higher margins, the major brewers have all added 

Premium and Superpremium Beers to their portfolios. These brands have been targeted 

towards specific markets and supported strongly by extensive promotional campaigns. Of 

the major brewers, the portfolios of Heineken and Carlsberg are influenced most heavily. 

Heineken has focused on its Premium Heineken and Amstel brands in addition to 

product and packaging innovations. Organic growth has been coupled with strategic 

acquisitions in developing markets and the purchase of BBAG has provided a strong 

presence in east and central Europe, bringing with it key premium brands such as Zipfer 

and Edelweiss. 

Meanwhile, Carlsberg was quick to recognise the trend towards speciality brands 

and in 2004, introduced its Semper Ardens range. This was followed by the launch of the 

Jacobsen brand, produced at the new J.C. Jacobsen brewhouse in Copenhagen.   

Strong potential in the USA and China… 

On a market level, Western Europe is the only region where consumption of Premium and 

Superpremium Beer is declining. In contrast, these sectors have grown steadily in the USA 

where they now account for almost 25% of total Beer volumes. Importantly, this figure is 

still well below the 40% mark generally acknowledged to be the point of market maturity. 

Sales are however highly dependent on the health of the economy and the effects of the 

sub-prime crisis remain to be seen. 

China, the world’s leading Beer consumer, is a highly fragmented market. The only 

brands to have so far made a real impact are Pabst Blue Ribbon and Budweiser, both of 

which have benefited greatly from their early mover status. The booming Chinese 
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economy has boosted disposable incomes and created a huge new middle class. As such, 

future prospects look bright.   

Huge Corona viewed differently at home… 

Central and South America has been the most dynamic region. Here, Mexico accounts for 

over half of all Premium and Superpremium Beer consumed and is unique in being 

dominated by one brand, namely Modelo. Interestingly, Mexican Beer Corona is the leading 

Premium brand in the US and the third best selling globally. However, at home it is not 

even thought of as a Premium brand!  

In Eastern Europe, Russia is the star performer having experienced explosive 

growth since 2002. Buoyed by the efforts of major brewers such as BBH and the 

noticeable shift from Spirits to Wine and Beer, the market has advanced by some 17% 

year-on-year.  

‘The Premium Beer Report’ is a 2007 special providing 43 pages of analysis and 

data. The report adopts a clear, easy-to-read structure, with concise bullet points and 

graphical representations of data. It reviews each major market from 2002-2006, 

examines the portfolios of the leading players and provides case studies on five key 

brands. For further details, please contact Kevin Baker at Canadean on Tel: +44 (0) 1256 

394218, email: kevin.baker@canadean.com 
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