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BOTTLED WATER - CATEGORY PROFILE 

Key Facts 

Market Size Million Litres Litres per Capita     

Consumption 2008       

          

Growth CAGR % 03-08 CAGR % 05-08 CAGR % 07-08   

Consumption M Litres      

          

Market Value CRC Million CRC/Litre US$ Million US$/Litre 

Value (at consumer price)     

          

Segmentation 2008 Still Carbonated     

% Share       

          

Distribution 2008 Off-Premise On-Premise     

% Share       

          

Packaging 2008  PET Glass   

% Share     

  

SOURCE : Trade Interviews; Canadean Wisdom 

 

Chart - Bottled Water Leading Trademark Owners, 2008 

 
SOURCE : Canadean Wisdom 
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Bottled Water Commentary 

Current & 
Emerging Trends 
 

The bottled water category increased over 13% in 2008. Total incremental volumes 
were 4 m litres. Consumption is now about 8 litres per capita and the category 
accounts for 7% of all soft drinks volume excluding bulk/HOD water. Both leading 
operators (Coca-Cola with Alpina, and FIFCO with Cristal) continue to update and 
expand their portfolios, including flavoured water by Cristal which is recorded under 
still drinks in line with Canadean definitions.  
 
Both Cristal and Alpina have revitalised the brands to capture a younger audience, 
and target consumers with active lifestyles. Combined the brands account for well 
over 84% of the total category.  
 
The market relies on the top two selling brands which are fairly split; imports are too 
expensive and most consumers do not distinguish between mineral, spring and 
purified water. It is difficult to come by other local brands, however during 2007 
Ajegroup introduced Cielo as its bottled water, priced below the leading brands. 
Sabemas is also available at Wal-Mart supermarkets as the store brand. FIFCO also 
offers Katadin and Rain Forest (a brand targeting tourist hot spots), previously both 
owned by the previous PepsiCo operator, Embotelladora Centroamericana. Deli 
Foods also offers Vivel in carbonated and still formats. 
 
Several imported brands are found in the market but volumes are limited due to high 
import duties, resulting in high prices. Among the imported brands found in the 
market are Perrier, San Pellegrino, Evian, Fiji, Fontecelta, Guitig and Vera. 
 
 

Outlook 

 

Continued growth is forecast for 2009, albeit at a slower pace of less than 8%. 
 
 

Segmentation 

 

Most consumers do not distinguish between mineral, spring and purified water. 
 
FIFCO offers a line extension of flavoured water under the Cristal brand offering four 
flavours, as well as fitness water, branded as Restart Fitness. Coca-Cola does not 
offer a flavour extension to its Alpina brand; however it does offer Dasani as a 
flavoured water brand, but not as a regular bottled water. As noted above the 
flavoured water is recorded under still drinks in line with Canadean definitions due to 
the inclusion of sugar/artificial sweetener. 
 
 

Functional 
Products 

None visible. 
 
 

DOBs/DOB 
Producers 

Wal-Mart has the Sabemas brand. 
 
 

Marketing 

 

Cristal and Alpina are both targeted towards a younger audience with active 
lifestyles. 
 
 

Pricing/Valuation 

 

Prices increased in 2008. 
 
 

Distribution Supermarkets and small corner stores are the major channel of distribution. However, 
the product is also found in convenience stores, and is also expanding via the on-
premise. 
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Bottled Water Commentary 

Packaging 

 

PET is the dominant package, with some glass available via imports mainly 
carbonated water used as a mixer.  
 
The 60cl PET bottle is the preferred single-serve format offered by both Cristal and 
Alpina; however Cristal is also available in 35.5cl. Larger formats include 150cl, 
175cl, 200cl, and even 500cl and 600cl all in PET. The latest packaging formats to be 
introduced were the 175cl and 200cl PET bottles. 
 
 

Bottled Water 
New Products 
2008 

No new products noted. 
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