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BOTTLED WATER - CATEGORY PROFILE

Key Facts

Market Size Million Litres | Litres per Capita

Consumption 2008

Growth CAGR % 03-08 CAGR % 05-08 CAGR % 07-08
Consumption M Litres

Market Value € Million €/Litre US$ Million US$/Litre

Value (at consumer price)

Segmentation 2008 Carbonated Still

% Share

Distribution 2008 Off-Premise On-Premise

% Share

Packaging 2008 PET Glass Board
% Share

SOURCE : Trade Interviews; Canadean Wisdom

Chart - Bottled Water Leading Trademark Owners 2008

VOSLAUER

KARLOVARSKE MINERALNI
VODY

CCHBC

STARZINGER

0% RIEDERS QUELLEN

OTHERS

0%

SOURCE : Canadean Wisdom
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Bottled Water Commentary

Current &
Emerging Trends

Outlook

Segmentation

Functional
Products

DOBs/DOB
Producers

Marketing

Pricing/Valuation
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Bottled Water Commentary

Distribution

Packaging

Bottled Water

New Products
2008
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Austria

Consumption (million litres)
Litres per capita

Population (millions)

Bottled Water - Consumption, 2003- 2003 2004 2005 2006 2007 2008 2009F
2009F
Consumption (million litres)
Litres per capita
Population (millions)
Import Volume (million litres)
Imports™ Share Of Consumption %
Consumption (Million Litres) Annual Incremental Growth (Million Litres)
800 - 12F 1
780 - 11F
760 - 10F i
740 09F
720 08 ]
700 07 [
06
680 =
05 |
660 =
04
640 . T T 1 .
03 04 05 06 07 08 O09F 10F 11F 12F -60 -40 -20 0 20 40
Bottled Water - Forecast
Consumption, 2010F-2012F 2010F 2011F 2012F
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Bottled Water - Segments, 2007-2009F

2007
%

2008
%

2009F
%

Total
Still
Sparkling

Mineral/Spring
Table

100.0

100.0

100.0

Bottled Water - Packaging, 2007-2009F

2007
%

2008
%

2009F
%

Total

Glass

Plastic

- PET

-PVC

- Other Plastic

Board

Metal

Other Packaging Material

Returnable/refillable
One-Way/non-refillable

Single-serve (<= 60cl)
Multi-serve (> 60cl)

100.0

100.0

100.0

Bottled Water - Distribution, 2007-2009F

2007
%

2008
%

2009F
%

Total
Off-Premise (Retail/At Home)
On-Premise (Away from Home)

100.0

100.0

100.0

Bottled Water - Leading Companies,
2007-2008

2007
%

2008
%

Voeslauer

Karlovarske Mineralni Vody
CCHBC

Starzinger

Rieders Quellen
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