
global
SOFT DRINKS



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
Canadean Contacts: 
Debra Richards, Sales Support Manager: +44 (0)1256 394227 
Alison Bodnar, Sales Support Administrator: +44 (0)1256 394287 
 
 
 
 
Copyright 

Information contained in Canadean reports is confidential and for use only by clients of Canadean with valid contracts.  
All copyright in these publications is reserved. No part of this report may be reproduced, stored in a retrieval system, or 
transmitted, in any form or by any means (electronic, mechanical, photocopying, recording or otherwise) without prior 
permission of the copyright owners. 
 
Liability 

Whilst every effort has been made to ensure that information contained in this report is accurate and that opinions 
expressed are sound, Canadean Ltd cannot be made liable for any errors, omissions or incorrect information or for any 
loss or consequential losses arising as a result of decisions taken based on the contents of this report. 
 
Canadean prints its reports on 100% recycled paper using 80% post consumer waste. 
 
 



 

 

 

 
 

Wisdom - Canadean’s multi-dimensional beverage database, available for all services 

All Beverages Services - annual and quarterly Wisdom databases and reports – Global Beverage 
Forecasts and Quarterly Beverage Tracker (QBT) 

Soft Drinks Service - annual country and global Wisdom databases and reports 

Beer Service - annual country and global Wisdom databases and reports. Includes Cider Service - 
annual country and Wisdom databases and reports 

Company Watch – annual company profiles 

Beverage Packaging Service - annual country and global Wisdom databases and reports  

Iberia - annual, quarterly and monthly reports available on Spain and Portugal 

Special Focus Reports - please check our website or contact us for details of the latest special reports 
available 

Consulting 

Bespoke projects 

Database management 

Long-range forecasting 

Client presentations 

Beverage workshops 

Bespoke database solutions 

Industry presentations 

Industry referrals and claims 

Conferences 
 

 
 

 For more information on Canadean’s Soft Drinks Service, Wisdom or any of Canadean’s other beverage services or 
consulting, please contact Canadean: tel +44 (0)1256 394224, email sales@canadean.com or visit  www.canadean.com 
 



 
  

1 
 

 
 
 
 

Contents 
Soft Drinks Review/Nov-11

CONTENTS 
 
NOTE: The Content of individual country Soft Drinks Reviews  may vary slightly as not all soft drinks 
categories are relevant to all markets. 
 
 
Bottled Water 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Bottled Water New Products 2010 
Table - Consumption – Million Litres/Litres per Capita, 2005-2011F 
Table - Population – Millions, 2005-2011F 
Table - Import Volume - Million Litres, 2005-2011F 
Table - Imports’ Share of Consumption %, 2005-2011F 
Chart - Consumption – Million Litres, 2005-2014F 
Chart - Annual Incremental Growth – Million Litres, 2006-2014F 
Table - Segment (Carbonated vs Still, Mineral/Spring vs Table), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Bulk/HOD Water 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 
Table - Consumption – Million Litres/Litres per Capita, 2005-2011F 
Table - Population – Millions, 2005-2011F 
Chart - Consumption – Million Litres, 2005-2014F 
Chart - Annual Incremental Growth – Million Litres, 2006-2014F 
Table - Segment (Carbonated vs Still, Mineral/Spring vs Table), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable), % Shares, 2009-2011F 
Table - Distribution (Off Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Carbonates 
Category Profile 



 

                            

 

2 
 

 
Contents 
Soft Drinks Review/Nov-11 

 

Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Carbonates New Products 2010 
Table - Carbonates Consumption 2005-2011F 
Table - Population – Millions, 2005-2011F 
Table - Million Cases, 192oz or 24 x 8oz 2005-2011F 
Table - 8oz servings per capita, 2005-2011F 
Chart - Consumption - Million Litres, 2005-2014F 
Chart - Annual Incremental Growth - Million Litres, 2006-2014F 
Table - Segment (Flavour, Regular vs Low Calorie), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Juice 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Juice New Products 2010 

 Juice New Products Photo Shots 2010 
Table - Consumption - Million Litres/Litres per Capita, 2005-2011F 
Table - Population - Millions, 2005-2011F 
Chart - Consumption - Million Litres, 2005-2014F 
Chart - Annual Incremental Growth - Million Litres, 2006-2014F 
Table - Segment (Flavour, Ambient vs Chilled), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Nectars 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 



 
  

3 
 

 
 
 
 

Contents 
Soft Drinks Review/Nov-11

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Nectars New Products 2010 

 Nectars New Products Photo Shots 2010 
Table - Consumption - Million Litres/Litres per Capita, 2005-2011F 
Table - Population - Millions, 2005-2011F 
Chart - Consumption – Million Litres, 2005-2014F 
Chart - Annual Incremental Growth – Million Litres, 2006-2014F 
Table - Segment (Flavour, Ambient vs Chilled), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Still Drinks 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Still Drinks New Products 2010 

 Still Drinks New Products Photo Shots 2010 
Table - Consumption - Million Litres/Litres per Capita, 2005-2011F 
Table - Population - Millions, 2005-2011F 
Chart - Consumption - Million Litres, 2005-2014F 
Chart - Annual Incremental Growth - Million Litres, 2006-2014F 
Table - Segment (Flavour), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Squash/Syrups 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Squash/Syrups New Products 2010 
Table - Consumption - Million Litres/Litres per Capita, 2005-2011F 
Table - Population - Millions, 2005-2011F 
Chart - Consumption – Million Litres, 2005-2014F 



 

                            

 

4 
 

 
Contents 
Soft Drinks Review/Nov-11 

 

Chart - Annual Incremental Growth – Million Litres, 2006-2014F 
Table - Segment (Flavour), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Iced/Rtd Tea Drinks 
Category Profile 
Key Facts – Chart – Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Iced/Rtd Tea Drinks New Products 2010 
Table - Consumption - Million Litres/Litres per Capita, 2005-2011F 
Table - Population - Millions, 2005-2011F 
Chart - Consumption – Million Litres, 2005-2014F 
Chart - Annual Incremental Growth – Million Litres, 2006-2014F 
Table - Segment (Flavour, Carbonated vs Still, RTD/Concentrate vs Powdered), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Iced/Rtd Coffee Drinks 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Iced/Rtd Coffee Drinks New Products 2010 

 Iced/Rtd Coffee Drinks New Products Photo Shots 2010 
Table - Consumption – Million Litres/Litres per Capita, 2005-2014F 
Table - Population – Millions, 2005-2014F 
Chart - Consumption – Million Litres, 2005-2014F 
Chart - Annual Incremental Growth – Million Litres, 2006-2014F 
Table - Segment (Carbonated vs Still, RTD/Concentrate vs Powdered), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Sports Drinks 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 



 
  

5 
 

 
 
 
 

Contents 
Soft Drinks Review/Nov-11

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Sports Drinks New Products 2010 

 Sports Drinks New Products Photo Shots 2010 
Table - Consumption - Million Litres/Litres per Capita, 2005-2011F 
Table - Population - Millions, 2005-2011F 
Chart - Consumption - Million Litres, 2005-2014F 
Chart - Annual Incremental Growth – Million Litres, 2006-2014F 
Table - Segment (Carbonated vs Still, RTD/Concentrate vs Powdered), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Energy Drinks 
Category Profile 
Key Facts - Chart - Leading Trademark Owners 2010 
Commentary / Summary Text 

 Current & Emerging Trends 

 Outlook 

 Segmentation 

 Functional Products 

 Private Label/Private Label Producers 

 Marketing 

 Pricing/Valuation 

 Packaging 

 Distribution 

 Energy Drinks New Products 2010 
Table - Consumption - Million Litres/Litres per Capita, 2005-2014F 
Table - Population - Millions, 2005-2014F 
Chart - Consumption - Million Litres, 2005-2014F 
Chart - Annual Incremental Growth – Million Litres, 2006-2014F 
Table - Segment (Carbonated vs Still, RTD/Concentrate vs Powdered), % Shares, 2009-2011F 
Table - Packaging (Material, Refillable vs Non-Refillable, Multi Serve vs Single Serve), % Shares, 2009-2011F 
Table - Distribution (Off-Premise vs On-Premise), % Shares, 2009-2011F 
Table - Leading Companies, % Shares, 2009-2010 
 
Appendices 
Methodology 
Product Definitions 
Packaging Definitions 
Glossary 
 

  



  

1 
 

 

   
Soft Drinks Review/Nov-11

 

 

 

 
Chart - Juice Leading Trademark Owners, 2010 ................................................................................................ 2 

 
Current and Emerging Trends ............................................................................................................................. 3 
Outlook ................................................................................................................................................................ 3 
Segmentation ...................................................................................................................................................... 3 
Functional Products ............................................................................................................................................ 3 
Private Label/Private Label Producers ................................................................................................................ 4 
Marketing ............................................................................................................................................................. 4 
Pricing/Valuation ................................................................................................................................................. 4 
Packaging ............................................................................................................................................................ 5 
Distribution .......................................................................................................................................................... 5 
New Products 2010 ............................................................................................................................................. 6 
Juice New Products 2010 ................................................................................................................................... 6 
Juice New Products Photo Shots 2010 ............................................................................................................... 7 

 
Juice Consumption 2005-2011F ......................................................................................................................... 8 
Consumption Chart ............................................................................................................................................. 8 
Annual Incremental Growth Chart ....................................................................................................................... 8 
Juice Consumption Forecast 2012F-2014F ........................................................................................................ 8 
Juice Segments 2009-2011F .............................................................................................................................. 9 
Juice Packaging 2009-2011F .............................................................................................................................. 9 
Juice Distribution 2009-2011F .......................................................................................................................... 10 
Juice Leading Companies 2009-2010 .............................................................................................................. 10 

 
 

 
  



  

2 
 

 

 
Soft Drinks Review/Nov-11 

 

Market Size Million Litres Litres Per 
Capita 

Consumption 2010   

Growth CAGR% 05-10 CAGR% 07-10 CAGR% 09-10 

Consumption M Litres    

Market Value EUR Million EUR / Litre US$ Million US$ / Litre 

Value (at consumer price)     

Segmentation 2010 Ambient Chilled 

% Share   

Distribution 2010 Off-Premise On-Premise 

% Share   

Packaging 2010 Board PET Glass Other 

% Share     

SOURCE: Trade Interviews; Canadean Wisdom 
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Figure 1:  Figure 2 :  Figure 3 :  
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