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Products & Services Available from Canadean in 2010

Wisdom - Canadean's multi-dimentional beverage database, available for all services

All Beverage Services - annual and quarterly Wisdom databases and reports - Global Beverage Forecasts 

and Quarterly Beverage Tracker (QBT)

Soft Drinks Service - annual country and global Wisdom databases and reports 

Beer Service - annual country and global Wisdom databases and reports

Beverage Packaging Service - annual country and global Wisdom databases and reports

Iberia - annual, quarterly and monthly reports on Spain and Portugal

Special Focus Reports - please check our webiste or contact us for details of the latest special reports 

available

Consulting

Industry presentations

Industry referrals and claims

Conferences

For more information on any of Canadean's beverage services or consulting please contact Canadean on tel: 

+44 (0)1256 394200, email: sales@canadean.com or visit www.canadean.com

Bespoke projects

Database management

Long-range forecasting

Client presentations

Beverage workshops

Bespoke database solutions



Contents

Regional Balancers

For regions where it has not been possible to generate total market volumes by profiling each

individual country, specifically Central & South America, Asia, Middle East/North Africa and

Spirits (extended) and Wines.

Soft (extended): Bulk/HOD Water, Dairy Drinks (White Milk, Flavoured Milk, Soymilk and

Data Table

Data Horizon: 1999-2008 ACTUAL, 2009P (provisional), 2010-2015F (forecast)

Measures: Volume (million litres), Population (millions), Litres Per Capita

Geographic Coverage

NORTH AMERICA: Canada, United States of America

Rest of Africa, we have taken a value judgement to arrive at a balancing “Others” figure. This is 

is recorded as a separate entity, specific to the Region to which it belongs

Product Coverage

Main beverage category groups: Soft (standard), Soft (extended), Beer, Spirits (standard), 

Individual beverage categories within each main group are as follows:

Soft (standard): Packaged Water, Carbonates, Juice (100% pure juice), Nectars (products 

with a 25-99% juice content), Still Drinks (<25% juice content), Squash/Syrups, Fruit Powders,

Iced/Ready To Drink (RTD) Tea, Iced/Ready To Drink (RTD) Coffee, Sports Drinks, 

Energy Drinks. Packaged Water excludes all water sold in large containers of >10 litres

Cultured Dairy Drinks including Drinking Yogurt and Fermented Milk combined), Hot Coffee, Hot Tea

Beer: Beer and Cider

Spirits (standard): Spirits (excludes Fortified Wine and Flavoured Alcoholic Beverages (FABs))

Spirits (extended): Flavoured Alcoholic Beverages (FABs) and Fortified Wine



Packaged Water

Bulk/HOD Water

Carbonates

Juice

Nectars

Still Drinks

Squash/Syrups

Fruit Powders

Iced/Rtd Tea Drinks

Iced/Rtd Coffee Drinks

Sports Drinks

Energy Drinks

Dairy Drinks

Hot Tea

Hot Coffee

Beer

Cider

Wine

Spirits

Fortified Wine

FABs

Market Commentary

Categories covered where applicable:

Global Beverage Forecasts - Methodology

Geographic Coverage

NORTH AMERICA: United States of America



Data extracted from Canadean Ltd's Global Beverage Forecasts Wisdom database

All data is owned by Canadean Ltd and may not be passed to a third party without written consent from Canadean Ltd

North America
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009P 2010F 2011F 2012F 2013F 2014F 2015F

Volume (Millions Litres)

All Categories Total

All Soft Total

Total

Packaged Water

Carbonates

Juice

Nectars

Still Drinks

Squash/Syrups

Fruit Powders

Iced/RTD Tea Drinks

Iced/RTD Coffee Drinks

Sports Drinks

Energy Drinks

Total

Bulk/HOD Water

Dairy Drinks

Hot Coffee

Hot Tea

All Alcoholic Total

Total

Beer

Cider

Spirits (Standard) Total

Spirits excluding FABs & Fort Wine

Spirits (Extended) Total

Flavoured Alcoholic Beverages

Fortified Wine

Total

Wine

Population (Millions)

Litres per Capita

All Categories Total

All Soft Total

Total

Packaged Water

Carbonates

Juice

Nectars

Still Drinks

Squash/Syrups

Fruit Powders

Iced/RTD Tea Drinks

Iced/RTD Coffee Drinks

Sports Drinks

Energy Drinks

Total

Bulk/HOD Water

Dairy Drinks

Hot Coffee

Hot Tea

All Alcoholic Total

Total

Beer

Cider

Total

Spirits excluding FABs & Fort Wine

Spirits (Extended) Total

Flavoured Alcoholic Beverages

Fortified Wine

Wine

Beer

Spirits (Standard)

Soft (Standard)

Soft (Extended)

Beer

Wines

Soft (Standard)

Soft (Extended)



Data extracted from Canadean Ltd's Global Beverage Forecasts Wisdom database

All data is owned by Canadean Ltd and may not be passed to a third party without written consent from Canadean Ltd

Canada
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009P 2010F 2011F 2012F 2013F 2014F 2015F

Volume (Millions Litres)

All Categories Total

All Soft Total

Total

Packaged Water

Carbonates

Juice

Nectars

Still Drinks

Squash/Syrups

Fruit Powders

Iced/RTD Tea Drinks

Iced/RTD Coffee Drinks

Sports Drinks

Energy Drinks

Total

Bulk/HOD Water

Dairy Drinks

Hot Coffee

Hot Tea

All Alcoholic Total

Total

Beer

Cider

Spirits (Standard) Total

Spirits excluding FABs & Fort Wine

Spirits (Extended) Total

Flavoured Alcoholic Beverages

Fortified Wine

Total

Wine

Population (Millions)

Litres per Capita

All Categories Total

All Soft Total

Total

Packaged Water

Carbonates

Juice

Nectars

Still Drinks

Squash/Syrups

Fruit Powders

Iced/RTD Tea Drinks

Iced/RTD Coffee Drinks

Sports Drinks

Energy Drinks

Total

Bulk/HOD Water

Dairy Drinks

Hot Coffee

Hot Tea

All Alcoholic Total

Total

Beer

Cider

Total

Spirits excluding FABs & Fort Wine

Spirits (Extended) Total

Flavoured Alcoholic Beverages

Fortified Wine

Wine

Beer

Spirits (Standard)

Soft (Standard)

Soft (Extended)

Beer

Wines

Soft (Standard)

Soft (Extended)



Data extracted from Canadean Ltd's Global Beverage Forecasts Wisdom database

All data is owned by Canadean Ltd and may not be passed to a third party without written consent from Canadean Ltd

United States of America
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009P 2010F 2011F 2012F 2013F 2014F 2015F

Volume (Millions Litres)

All Categories Total

All Soft Total

Total

Packaged Water

Carbonates

Juice

Nectars

Still Drinks

Squash/Syrups

Fruit Powders

Iced/RTD Tea Drinks

Iced/RTD Coffee Drinks

Sports Drinks

Energy Drinks

Total

Bulk/HOD Water

Dairy Drinks

Hot Coffee

Hot Tea

All Alcoholic Total

Total

Beer

Cider

Spirits (Standard) Total

Spirits excluding FABs & Fort Wine

Spirits (Extended) Total

Flavoured Alcoholic Beverages

Fortified Wine

Total

Wine

Population (Millions)

Litres per Capita

All Categories Total

All Soft Total

Total

Packaged Water

Carbonates

Juice

Nectars

Still Drinks

Squash/Syrups

Fruit Powders

Iced/RTD Tea Drinks

Iced/RTD Coffee Drinks

Sports Drinks

Energy Drinks

Total

Bulk/HOD Water

Dairy Drinks

Hot Coffee

Hot Tea

All Alcoholic Total

Total

Beer

Cider

Total

Spirits excluding FABs & Fort Wine

Spirits (Extended) Total

Flavoured Alcoholic Beverages

Fortified Wine

Wine

Beer

Spirits (Standard)

Soft (Standard)

Soft (Extended)

Beer

Wines

Soft (Standard)

Soft (Extended)
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Global Beverage Forecasts/Feb-2010 

 

Packaged Water 
Packaged water contracted in 2009 as the economic downturn, bad publicity 
surrounding environmental concerns, and switching to tap water impacted on 
category volume. Consumers are looking for value and are avoiding non-essential 
purchases; the heavy price promotions of the past appear to have reached their 
limit, and home filtered water offers a viable and economical alternative to 
packaged water. Consumption is forecast to contract further in 2010 in the face of 
continuing economic uncertainty, but the long-term forecast is for a gradual return 
to moderate growth. 
 
 

Bulk/HOD Water 
The category continued its decline, down almost 8% in 2009. Rising sales of 
filtration systems have seen more households and offices switching to tap water. 
Bulk/HOD water has also been impacted by rising unemployment, municipalities 
discontinuing water service and increased costs. The category is expected to 
continue its decline. 
 
 

Carbonates 
Carbonates contracted 2% in 2009, with cola outperforming the category while 
orange and other fruit flavours performed below expectations. Weak on-premise 
consumption due to the economic crisis and the threat of a soda tax will have a 
negative impact on carbonates, and the category is expected to remain in decline 
for the forecast period. However, given the importance of this category to the 
overall soft drinks industry, the rate of decline is expected to slow. 
 
 

Juice 
Juice fell less than 1% in 2009, thanks largely to PL brands. Health and wellness 
benefits coupled with the expansion of natural channels will aid in a recovery for 
the category, with almost 1% growth forecast for 2010. However, pricing will be 
the major issue, with a 17% decline in Florida’s 2009 orange crop predicted due to 
poor weather at the end of the year.  
 
 

Nectars 
A second bad year for nectars, down 4% in 2009. There were fewer new product 
introductions in cranberry-based cocktails which dominate the category, combined 
with weak imports from Mexico and Central America as Hispanic consumers have 
suffered particularly in the economic crisis. A further contraction of around 2% is 
forecast for 2010. In the longer term, the eventual stabilisation of household 
income coupled with a growing Hispanic population will be the key drivers for 
growth. 
 
 

Still Drinks 
Despite a strong performance by lower priced brands, still drinks fell 1% in 2009 
as lower disposable incomes impacted consumption of the major brands in the 
premium functional water segment. A fall of less than 1% is forecast for 2010, 
while long-term, product innovation from functional water and new products such 
as coconut water will help the category rebound into modest growth. 
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Global Beverage Forecasts/Feb-2010 

Squash/Syrups 
The category contracted 3% in 2009 in the face of continued weak on-premise 
consumption as squash/syrups are highly dependent on on-premise cocktails. The 
category will remain subdued until consumers begin to spend more freely outside 
the home. 
 
 

Fruit Powders 
The category, with its low price positioning, benefited from the economic 
downturn, increasing 4% in 2009. The positive trend will continue in 2010 and the 
category should remain relatively buoyant until the economy stabilises, when it is 
expected to resume its steady decline. 
 
 

Iced/Rtd Tea Drinks 
Iced/rtd tea drinks consumption fell 1% in 2009 with on-premise sales particularly 
impacted by the slowdown in consumer spending. Off-premise sales fared better, 
with a noticeable shift to Private Label and value offerings/price promotions as 
consumers look for value options. The category’s healthy profile, strong branding 
and continued innovation will return the category to growth in 2010 and longer 
term. 
 
 

Iced/Rtd Coffee 
Drinks 

The category contracted almost 10% in 2009 due to the weak economy, 
downsized offices, and a decrease in on-premise consumption. Iced/rtd coffee 
drinks are largely an impulse purchase and premium priced. A small return to 
growth is forecast for 2010 as major soft drinks players are poised to invest in the 
category. In the long-term, product innovation coupled with an improved consumer 
confidence will drive category growth. 
 
 

Sports Drinks 
Sports drinks fell almost 8% in 2009. Market leader Gatorade is taking significant 
strategic measures to regain share (lost during its re-branding efforts in 2009), 
including a portfolio adjustment that will position specific line extensions to target a 
wide variety of specific types of functional needs. A contraction of 2% is forecast 
for 2010, but long-term sports drinks are expected to return to growth. 
 
 

Energy Drinks 
The economic crisis, and specifically the target market most affected by it, has 
caused the category to contract for the first time since its inception. A combination 
of new pricing, innovation and strong promotional activity will help to improve 
sales in 2010, with a fall of just 2% forecast before the category returns to long-
term growth. 
 
 

Dairy Drinks 
White milk maintained volume in 2009 as lower raw material costs reduced milk 
prices. However, raw milk prices are expected to rise again (though at a much 
slower rate than in 2007) which will return milk consumption to its long term 
pattern of slight decline. It will take some time for premium, organic and specialty 
milk drinks to regain their former momentum as consumers have switched to 
better value products. Consumption of soymilk is highly dependent on the 
strengthening of disposable incomes so will take some time to return to the growth 
rates seen in previous years. 
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Global Beverage Forecasts/Feb-2010 

Hot Tea 
Hot tea continues to be negatively impacted by the reduction in on-premise 
consumption, slipping 4% in 2009. Although tea has many positive health 
associations, it is still quite dependent on on-premise consumption, and a 
continued decline is forecast long-term. 
 
 

Hot Coffee 
Hot coffee contracted nearly 6% in 2009 as on-premise consumption suffered 
during the economic downturn. Starbucks is planning to build its business through 
the introduction of packaged products rather than through store openings. A 
contraction of 4% is forecast for 2010; the category will return to a steadier rate of 
decline once the economy starts to recover. 
 
 

Beer 
Beer was negatively impacted by week on-premise consumption, but remained 
relatively stable in 2009 as solid growth in discount and value beers helped to 
offset falling mainstream light, premium and imported beers. Flat growth is 
forecast for beer in 2010 as the industry is anticipating a slight revival in on-
premise sales and some growth in major domestic beers. Long-term beer will 
return to growth as the core consumer will only cut-back so much; instead of 
buying less, consumers are likely to trade down to less expensive brands or 
brands on promotion. 
 
 

Cider 
This tiny category continued its downward trend in 2009. A fairly flat year is 
forecast for 2010, but long-term cider will decrease due to a shift in demographics 
and as retailers take away shelf space for items with faster turnovers. 
 
 

Wine 
Wine continues to grow in popularity, and registered a slight increase in 2009. 
Consumers are trading down to lower priced domestic wine, which has impacted 
on major importers. Category growth will strengthen as any loses in growth due to 
a decrease in on-premise consumption will be mitigated by off-premise 
consumption. 
 
 

Spirits 
Spirits contracted 3% in 2009 as consumers switched to lower priced options 
because of the economic crisis. A further contraction of 2% is forecast in 2010, but 
this could be worse if the economy does not begin to improve as expected. The 
category is a good target for increased excise and this could negatively impact 
long-term growth. However, the major brand owners continue to invest heavily in 
advertising and promotional support which will help mitigate the impact of any 
price increases and stimulate long-term growth. 
 
 

Fortified Wine 
Fortified Wine will continue to decrease due to a shift in demographics and as 
retailers take away shelf space for items with faster turnovers. 
 
 

FABs 
FABs suffered in the economic crisis as its key target group, younger consumers, 
are suffering disproportionately high unemployment. A continued decline is 
expected for the forecast period, but much will depend on how quickly disposable 
incomes start to rise. 
 
 

 
 


